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Kindle Book Description 

Purpose 

The purpose of this lesson is to learn about what goes into your Kindle book's product 

description and what to think about when creating it.  You'll also be provided with some 

examples to help illustrate the various do's and don'ts of writing your own descriptions. 

Product Description 

Where It Is Found 

In order to locate the product description of a Kindle book, select a book then scroll down the 

page.  If the product description is on the page, you'll usually find it in the "Editorial Reviews" 

section under the title "Product Description".  If the product description isn't located on the 

page, you can read it by clicking the "Read the book description" link underneath the book 

cover.  The book description and product description are the same. 

Adding Product Description 

The product description is actually set up when you are adding your Kindle book via your Kindle 

Direct Publishing (KDP) account at kdp.amazon.com.  This was shown in the setup video and 

recall how you are limited to 4000 characters for this description. 

Your KDP account is not the only location for adding information to your product description.  

This can also be done through an Author Central account (to be discussed in another video).  

This account allows you to add even more information per author for books you are selling.  

Through this account you can add the following information: 

 Review 

 Product Description 

 From the Author 

 From the Inside Flap 

 From the Back Cover 

 About the Author 

Intention of Product Description 

The intention of the product description is to help sell your book.  You want to write the 

description much like you would any sales copy, bringing out the good points of your book and 

why the book should be downloaded.  You have 4000 characters to do this in. 

https://kdp.amazon.com/
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Not only do you write the description to sell but also to rank.  Amazon is already ranking your 

book on keywords it finds in the product description, "About the Author" section, etc. and the 

book may be ranking well because of it without you even knowing it.  If there are specific 

keywords you want to rank for and they don't already fit in the title, you can keyword-stuff your 

product description.  Of course, you want to make sure you integrate them well - it should still 

read smoothly and correctly even after keyword-stuffing. 

Another good use of the product description is that you can add quotes to it.  Getting good 

quotes from happy customers or from well-known people and placing them in your description 

is great social proof and much better than you just indicating what the book is about.  Especially 

having a well-known person quoted in the description can add credibility to you and your book 

as it can convince potential buyers that the book is what it says it is and delivers on what is 

expected. 

Outsourcing 

It is possible to outsource the writing of your product description.  Simply tell the outsourcer to 

write a 1-2 paragraph summary of what the book is about.  You'll then want to edit the result so 

that it says exactly what you want it to say.  Remember, this is very important as the product 

description is one of the top things on the product page and can be the difference between 

getting the sale or not. 

Examples 

In this section we'll take a look at a variety of example product descriptions so that you can get 

an idea of how to develop your own production description as well as to point out some details 

to watch for. 

The first example comes from the Kindle book 

"Puzzlebook: 102 Puzzle Quizzes (color and 

interactive!)" (Amazon link).  It presents a nice product 

description with bold section headers that can be 

worked into the book description through Author 

Central.  It also includes an "About the Author" which 

again can be added through Author Central. 

 

 

 

 

http://www.amazon.com/Puzzlebook-Puzzle-Quizzes-interactive-ebook/dp/B005PQ53TM/ref=sr_1_1?ie=UTF8&qid=1332146831&sr=8-1
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The next example comes from the Kindle book "Real Sex: The 

Naked Truth about Chastity" (Amazon link).  This book has a large 

product description that comes from a reputable outside source 

(Publishers' Weekly) which is really good for this author.  It also 

has a review section which is good but you can see that this 

section is poorly formatted.  Nicely formatted review section 

could inspire a wavering buyer to purchase the book but chances 

are with the poor formatting, no one will want to read the 

reviews.  In its current format it could be amazing for them for 

picking up keywords but it could do with some paragraphs for 

readability. 

 

A third example comes from the Kindle book "Vintage Cookie 

Recipes" (Amazon link).  This particular one is somewhat at the 

opposite end of the spectrum from the previous example.  It is 

fairly simplistic and more could probably be done with it, but it is 

much easier to read. 

 

 

A fourth example comes from the Kindle book "Fitness 

Foods: Fast and Delicious Breakfast Lunch and Dinner 

Recipes (With Weight Watchers Points Plus Values) High 

Protein Low Fat" (Amazon link).  The book owner uses the 

"From the Inside Flap" section on Author Central to place a 

disclaimer on the product.  It is also repeated in the 

product description which makes it appear redundant.  

This is a good thing to note in that once you set up your 

product description, you should go check it out on the 

listing to make sure these kinds of things (e.g. redundant 

text) aren't there.  The product description is actually 

pretty good as it gives the appearance of talking to a real 

person which is a good technique, especially when writing sales copy, and the added disclaimer 

may be there for legal reasons so it may not be entirely wrong to have it there. 

 

 

 

http://www.amazon.com/Real-Sex-Naked-Chastity-ebook/dp/B001C3A6PI/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1332147614&sr=1-1
http://www.amazon.com/Vintage-Cookie-Recipes-ebook/dp/B00736BMBA/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1332146853&sr=1-1
http://www.amazon.com/Fitness-Foods-Delicious-Breakfast-ebook/dp/B00762G8HY/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1332146910&sr=1-1
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A fifth example comes from the Kindle book 

"Nutritious Snacks That Keep You Feeling 

Full and Help You Easily Lose Weight" 

(Amazon link).  This book is a good example 

of adding reviews to the description for the 

sake of social proof.  It also does a good 

sales pitch with the "Limited Time Discount" 

reference and "Best Seller" indicators.   The 

nice thing is that if your book starts to really sell, you can re-edit the description to add these 

sales pitch items, e.g. "#1 Amazon Best Seller …", adding further credibility to your book.  

In the video associated with this lesson you'll see another example by this same author called 

"Nutritious Cookies".  That example couldn't be illustrated here as it appears to have been 

pulled from the Kindle list, but what that example in the video shows is how keywords were also 

incorporated into the description, which is a good way to help with getting the listing ranked 

well. 

A final example is the 

Kindle book "Saving 

Rachel (A Donovan Creed 

Crime Novel)" (Amazon 

link).  The book owner 

employs some good 

tactics by using a 

suspenseful product 

description (very fitting for a fiction book) as well as a real nice "About the Author" section.  

Adding numbers and statistics to your description is a great way to boost credibility for yourself 

and your books.  Another option that you can employ to help with boosting credibility is to sign 

up or join various organizations and associations and add those in your description as well.  

Building credibility into your description is a great sales tactic. 

Conclusion 

So as you can see, the product description (which is your book description) is a valuable 

component of your book and creating a good description can make the difference in sales of 

your book.  Therefore, when creating your product description: 

 Be aware that it needs to "sell" your book  

 Include social proof as a way to boost credibility 

 If you have an "About the Author" section, build that out as time goes on 

 "Product Description" is a good place to add in keywords, integrating them so it reads 

well 

http://www.amazon.com/Nutritious-Snacks-Feeling-Easily-ebook/dp/B0076PP55M/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1332149367&sr=1-1
http://www.amazon.com/Saving-Rachel-Donovan-Creed-ebook/dp/B003CIOQ3Y/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1332150434&sr=1-1
http://www.amazon.com/Saving-Rachel-Donovan-Creed-ebook/dp/B003CIOQ3Y/ref=sr_1_1?s=digital-text&ie=UTF8&qid=1332150434&sr=1-1
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 When adding or updating information, e.g. through Author Central, after you've 

uploaded it be sure to go to the actual Amazon listing and review it.  Check for 

redundancy, clarity, etc., the idea being to put your best foot forward so you can sell as 

many books as possible. 

 


